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residence by region
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do blacksmiths have another 
occupation?
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BABA membership by region/country

5%
8%

13%

8%

8%

20%

10%

6%

3%

6%

0%

13% central southern

east anglia
midlands

north east
north west

london & SE
south west

Scotland
Ireland

Wales

Channel Islands
overseas

 

 

Estimates of the proportion of time spent on a variety of categories of work: 

percentage of fabrication and 
welding work
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 A summary of responses given by blacksmiths to questions about the 

importance of a variety of sales and marketing channels can be seen in the 

graphs below:         
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(a) Do you advertise your products?     

yes: 51 (61%) 

 no: 33 (39%) 
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Education and Training 

age began working as a professional blacksmith
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Why did you become a blacksmith?  
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How learnt blacksmithing
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Do you possess a qualification in blacksmithing?     
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no:  52 
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don't expect to attend course within 5 years 
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